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INTRODUCING NHTSA

NHTSA is the agency of the U.S. Department of Transportation that’s 

responsible for helping Americans drive, ride, and walk safely. We do this 

by prompting vehicle safety innovations; educating Americans about safer 

driving, riding, and walking; partnering with the States to increase safety in 

communities; and working with law enforcement agencies to make sure 

that we’re all following the rules of the road that keep everyone safe.

Public engagement is central to the success of our mission of saving lives. 

As the Department of Transportation celebrates its 50th anniversary, there 

is an opportunity to enhance the public’s understanding of the agency, 

where we’ve successfully engaged with the American people and how we 

can better connect to broaden Americans’ knowledge of our work and its 

benefits to them.

Data clearly shows that most Americans have little knowledge about 

NHTSA, what we do and how our work affects them. As a result, they may 

be less likely to turn to us to report potential safety defects, check to see 

if their vehicles are under recalls, or to learn more about safety ratings, 

new safety technologies, child safety and our many programs to combat 

unsafe driving. 

To enhance the public’s understanding of NHTSA, we are putting forth a 

new visual identity, including a new logo and a more consumer-focused 

website that better projects our agency’s core mission. 

Americans want quick, understandable and personally relevant 

information to keep themselves and their families safe on the road.  

Relevant. Consumer Friendly. Easy. Accessible. Those are the hallmarks of 

NHTSA’s new communications philosophy.

So in practice, what does this mean?

NHTSA provides a lifesaving public service. These enhancements will 

serve to better connect us to the public, increase engagement, and 

ultimately save even more lives. 

•	 Responsible: the guardian of our safety on America’s roads

•	 Reliable: the respected voice for vehicle and passenger safety

•	 Resourceful: we are innovative, proactive and agile in deploying best practices and new technologies

mailto:NHTSAmedia%40dot.gov?subject=
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LOGO RULES AND RESTRICTIONS

The NHTSA logo is for the official use of the National Highway Traffic Safety Administration. The 
NHTSA logo should not be combined with any other unapproved graphic or textual element, 
nor should it be used as a design element of any other unapproved logo or trademark.

The following rules and restrictions govern its use. Use the logo correctly so the public will recognize the NHTSA 
name wherever it appears.

Documents and Publications

•	 Principal rule: The NHTSA logo is reserved for NHTSA-created material, 

as it represents the agency’s official position. 

Exception: The NHTSA logo may appear with the logo of another entity 

on a document only when NHTSA and the other entity each made a 

substantial contribution to the contents of the document.

Defining Substantial Contribution

Meets Substantial Contribution 

•	 Co-authorship/joint development 

•	 Collaborative research, planning or problem solving 

•	 Operational involvement from the early stages of ongoing programs 

Does Not Meet Substantial Contribution

•	 Peer review—reviewing and editing material after its creation 

•	 Federal review without further contribution 

•	 Receiving NHTSA grant funds

•	 NHTSA approval of grant recipient plans prior to award

•	 Information exchange between NHTSA and an organization 

•	 Agreement with an organization’s mission

Paid Advertising High-Visibility Enforcement Campaigns

•	 NHTSA material developed for States and others to use in implementing 

high-visibility enforcement campaigns shall include the NHTSA logo in 

combination with the appropriate safety initiative logo. 

•	 States may use this material with or without adding their logo 

accompanied by any necessary qualifying language. 

Special Cases: Documents or Publications Produced In-
House, Under Contract, Under Grant or Cooperative 
Agreement

•	 In-house production: Use NHTSA logo 

•	 Contract: Use NHTSA logo except when the contract is with an 

educational institution 

•	 Grant or cooperative agreement: Do not use NHTSA logo 

Federal law dictates when to use a contract, grant or cooperative 

agreement. Documents produced under a contract are for the direct 

benefit or use of the United States government, so it is appropriate to use 

the NHTSA logo (the exception for contracts with educational institutes as 

provided by statute). Documents produced under a grant or cooperative 

agreement are created by and for the benefit of the grantee, so use of the 

NHTSA logo is not appropriate.

mailto:NHTSAmedia%40dot.gov?subject=
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LOGO RULES AND RESTRICTIONS

Physical Property Not Owned by NHTSA (e.g., Safety Vehicle 
or Vehicle Equipment Purchased Using Grant Funds)

•	 Do not use NHTSA logo

Conference or Press Event Material, or Similar Setting

•	 Conference

	— No NHTSA attribution if NHTSA participation or funding is minimal

	— Attribution statement (but no NHTSA logo) when participation is 

minimal

•	 Press Event

	— Use NHTSA logo only if event is a NHTSA event

Use of Non-Campaign, Program Office, and Other 
Unapproved/Unofficial Logos

Based on direction from OST, the use of logos not outlined in this guide or 

affiliated with an official NHTSA campaign is strictly prohibited in NHTSA 

publications and on its digital presences. This includes but is not limited to 

unofficial internal program office logos. Any inquiries should be directed to: 

nco0300@dot.gov.

Approval Process

NHTSA’s logo may not be used or reproduced without written permission. 

Requests for permission to use or reproduce any of NHTSA’s official logos 

should be directed to: NHTSAmedia@dot.gov.  

The request must be in writing and describe exactly how the organization 

plans to use the NHTSA logo. NHTSA’s Office of Communications and 

Consumer Information (OCCI), in consultation with NHTSA’s Chief Counsel, 

will determine whether the requested use meets the approved uses above. 

Then OCCI will respond to the request.

mailto:NHTSAmedia%40dot.gov?subject=
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LOGO USAGE

Standard Logos

•	 There are four standard versions of the 
NHTSA logo: a horizontal logo with and 
without the tag and a vertical logo with and 
without the tag. 

•	 The standard full-color logo is the preferred 
version that should be used when presenting 
NHTSA as a standalone brand and when the 
NHTSA logo is locked up with another logo 
or used alongside a campaign logo. 

•	 The standard logo should be used on solid 
backgrounds. 

•	 Logos should adhere to clear space (below) 
and size requirements (page 8). 

•	 When the horizontal logo is used smaller 
than 3” in width, the underline and tag are 
eliminated, and the logo without the tag 
should be used. 

•	 When the vertical logo is used smaller than 
1.25” in height, the underline and tag are 
eliminated. 

•	 Do not animate, change the color, rotate, 
skew or apply effects to the logo.

Horizontal logo with tag

PRINT 3” wide minimum 

DIGITAL 312 px minimum

Horizontal logo without tag

Vertical logo with tag

PRINT 1.25” minimum 

DIGITAL 130 px minimum

Vertical logo without tag

Clear Space

The minimum clear space around the logo must be 

equal to the height/width of the “A” in NHTSA at the 

respective size. The logo is not to be hindered by 

surrounding elements.

Color Specifications

Pantone Color: 
Medium Blue C 

CMYK 100, 36, 7, 0 

RGB 0, 130, 203 

HEX #0082CB

Pantone Color:  
#116 C 

CMYK 0, 20, 100, 0 

RGB 255, 206, 0 

HEX #FFCE00

Pantone Color:  
#7621 C 

CMYK 15, 100, 90, 10

RGB 178, 30, 40

HEX #B21E28

Pantone Color:  
Cool Gray #7 C 

CMYK 3, 1, 0, 39 

RGB 153, 153, 154 

HEX #99999A

The icons should never be arranged in a different order, or the colors changed.

mailto:NHTSAmedia%40dot.gov?subject=
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LOGO VARIATIONS

One-Color 

•	 While the standard full-color logo is the preferred version, one-color 

variations may be used for special exceptions, which must be approved 

by NHTSA.

•	 Exceptions include small ad placements such as digital banners or social 

graphics, or to contrast backgrounds in cases where the standard logo 

has poor readability.

•	 One-color variations should be from 100% to no less than 5.1 contrast 

ratio, as shown. 

•	 One-color variations should adhere to clear space and size requirements 

noted in the full-color logos section. 

Exception Examples:

mailto:NHTSAmedia%40dot.gov?subject=
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LOGO VARIATIONS

Icon Set

The standalone icon is reserved for NHTSA use only, not to appear as an 

introduction to the NHTSA brand. The icons can only be used in the four-

icon set and not broken apart for use. The one-color standalone icon set 

should ONLY be used in very small spaces to retain legibility.

PRINT 0.25"

WEB 20 px

Minimum Size Requirements

MEDIA

                        Full-Color HORIZONTAL Logo Full-Color VERTICAL Logo

Minimum width WITH TAG Minimum width WITHOUT TAG Minimum width WITH TAG Minimum width WITHOUT TAG 

PRINT 3" @ 300 dpi 1.5" @ 300 dpi 1.25" @ 300 dpi 1"  @ 300 dpi

WEB 312 px @ 72 dpi 160 px @ 72 dpi 130 px @ 72 dpi 130 px @ 72 dpi

VIDEO
1300 px

@ Full HD resolution (1920x1080)

360 px
@ Full HD resolution (1920x1080)

500 px
@ Full HD resolution (1920x1080)

230 px
@ Full HD resolution (1920x1080)

MEDIA

                        One-Color HORIZONTAL Logo One-Color VERTICAL Logo

Minimum width WITH TAG Minimum width WITHOUT TAG Minimum width WITH TAG Minimum width WITHOUT TAG 

PRINT 3" @ 300 dpi 1.5" @ 300 dpi 1" @ 300 dpi .75" @ 300 dpi 

WEB 312 px @ 72 dpi 160 px @ 72 dpi 100 px @ 72 dpi 100 px @ 72 dpi 

VIDEO
1300 px

@ Full HD resolution (1920x1080)

360 px
@ Full HD resolution (1920x1080)

500 px
@ Full HD resolution (1920x1080)

230 px
@ Full HD resolution (1920x1080)
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LOGO VARIATIONS

Single Icon Representation

•	 The standalone icon is reserved for NHTSA web and PowerPoint 

presentation use only. 

•	 The standard NHTSA logo must ALWAYS accompany a standalone icon 

logo use.

•	 Not to be used with print products.

Drive

Autonomous Vehicles 

CAFE 

Child Passenger Safety 

Cybersecurity 

Distracted Driving 

Drowsy Driving 

Drugged Driving 

Enforcement 

Heavy Vehicles 

Impaired Driving 

Justice Services 

Keeping Kids Safe In and 
Around Cars 

Licensing 

Heatstroke 

Occupant Protection 

Odometer Fraud 

Older Drivers 

Speeding 

Teen Drivers 

Theft Prevention 

Traffic Records 

Tween Seat Belt Safety 

V2V Communications

Walk

Pedestrians 

Traffic Records

Ride

Buses 

Motorcycle 

Tires 

Traffic Records

Rate

Ease-of-Use Ratings 

Government 5-Star Safety 
Ratings
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IMPROPER LOGO REPRESENTATION

Improper Use

•	 Do not alter the logo in any way.

•	 Do not animate, change the color, rotate, skew or apply effects to the 

logo.

•	 Do not place the logo on a busy or patterned background.

•	 Do not create a pattern or texture out of the logo.*  

•	 Do not place the logo where the clarity of the logo is hindered.

•	 Do not separate the elements.

•	 Do not alter the tag.

•	 Never attempt to recreate the logo or change the font or the 

proportions.

•	 Adhere to minimum size and clear space requirements for NHTSA logo.

•	 Specs shown apply to all color variations of the logo. 

Clear space violation Do not alter the tag

Do not alter logo Do not place on pattern

Do not create pattern/texture*

*�EXCEPTION: Step-and-repeat for media backdrop.

mailto:NHTSAmedia%40dot.gov?subject=
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SPANISH LOGO

NHTSA Logos With Spanish Tag 

•	 Adhere to logo usage, variations, and improper use guidelines. 

•	 Also available in one-color.

Horizontal logo with tag

Vertical logo with tag

NHTSA En Español

•	 For use on NHTSA.gov only.

mailto:NHTSAmedia%40dot.gov?subject=
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TYPOGRAPHY: FONT PACKAGE FOR GRAPHIC DESIGNERS

Museo Sans 100-900 and Museo Slab 100-900

•	 Italic is available for all weights.

Museo Sans

Museo Sans 100

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

0123456789 !@#$%^&*()

Museo Sans 300

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

0123456789 !@#$%^&*()

Museo Sans 500

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

0123456789 !@#$%^&*()

Museo Sans 700

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

0123456789 !@#$%^&*()

Museo Sans 900

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

0123456789 !@#$%^&*()

mailto:NHTSAmedia%40dot.gov?subject=
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TYPOGRAPHY: FONT PACKAGE FOR GRAPHIC DESIGNERS

Museo Slab

Museo Slab 100

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

0123456789 !@#$%^&*()

Museo Slab 300

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

0123456789 !@#$%^&*()

Museo Slab 500

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

0123456789 !@#$%^&*()

Museo Slab 700

ABCDEFGHIJKLMNOPQRSTUVWXYZABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyzabcdefghijklmnopqrstuvwxyz

0123456789 !@#$%^&*()0123456789 !@#$%^&*()

Museo Slab 900

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

0123456789 !@#$%^&*()

mailto:NHTSAmedia%40dot.gov?subject=
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TYPOGRAPHY: FONT PACKAGE FOR MICROSOFT OFFICE DOCUMENTS

Trebuchet MS and Rockwell

•	 Italic is available for all weights.

�

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

0123456789 !@#$%^&*()

Trebuchet MS BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

0123456789 !@#$%^&*()

Rockwell Light

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

0123456789 !@#$%^&*()

Rockwell Regular

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

0123456789 !@#$%^&*()

Rockwell Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz

0123456789 !@#$%^&*()

mailto:NHTSAmedia%40dot.gov?subject=
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SOCIAL MEDIA GRAPHICS & WEB BANNERS

Social Media Graphics

•	 A standard NHTSA logo without tag must always be used.

•	 Size and design may dictate which NHTSA logo to use.

•	 The NHTSA logo should adhere to minimum size at the graphic’s 

smallest use. 

•	 When including a campaign logo, reference the campaign logo 

lockup for proportions and spacing in Appendix A. 

•	 Specs apply to all color variations of the logo. 

Web Banners

•	 A standard NHTSA logo without tag must always be used. 

•	 When including a campaign logo, use the campaign logo lockup 

proportions and spacing in Appendix A. Banner size and design may 

dictate which NHTSA logo to use in the lockup. 

•	 Adhere to minimum size and clear-space requirements. 

•	 Specs apply to all color variations of the logo. 

*Examples are for illustrative purposes only; not shown at actual sizes.

Logo Use Example*Logo Use Example*

mailto:NHTSAmedia%40dot.gov?subject=
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EXHIBITS

Multi-Piece Exhibits

•	 A standard NHTSA logo must always accompany multi-piece exhibits, 

preferably on the exhibit banner as applicable, or on at least one exhibit 

panel.

•	 If a part of a multi-piece exhibit can be used as a standalone piece, 

that standalone piece MUST include the NHTSA logo.

•	 Adhere to clear space requirements for the logo.

•	 Specs apply to all color variations of the logo.

Exhibit Banner (extends length of exhibit or hangs above exhibit panels)

• The NHTSA logo should be prominent, preferably centered above title or 

left of title as applicable.

Exhibit Panel (that can be used as a standalone piece)

• A standard NHTSA logo with tag should be placed at the top or bottom.

Logo Usage Example*

*Examples are for illustrative purposes only; may not be an actual product.

Five Decades of Helping Americans Drive, Ride and Walk Safely

Fatality Rate/100 Million Vehicle Miles Traveled

1

2

3

4

5

6

1986 – 1995

1988 ❯ 21-year-old minimum 
drinking age laws achieved 
nationwide

1991 ❯ Driver and passenger side air bags 
required in cars and light trucks by model 
year 1998; 2013 NHTSA study estimates 
43,000 lives saved overall by air bags

1990 ❯ New Car Assessment Program (NCAP) 
established to provide crashworthiness ratings 
for new vehicles; Five Star Safety Ratings offered 
in 1993 to help consumers compare ratings and 
safety features of new cars and trucks

5-Star Safety Ratings
More Stars. Safer Cars.

11666-071015-v6a

Fatality Rate/100 Million Vehicle Miles Traveled

1

2

3

4

5

6

1996 – 2005

2005 ❯ State .08 BAC drunk driving 
laws achieved nationwide

2003 ❯ First national media campaign to fight drunk 
driving; deaths from drunk driving fall 23 percent 
over next decade

2002 ❯ First nationwide Click It or Ticket 
seat belt campaign

2000 ❯ TREAD Act becomes law to improve 
recall efforts by increasing data reporting by 
manufacturers

2000 ❯ National .08 BAC law passed by Congress

1998 ❯ State zero-tolerance drunk driving laws 
for drivers under 21 achieved nationwide

1996 ❯ New safety campaign highlights the need 
for children to ride in the back seat

1996 ❯ Florida enacts the first graduated driver 
licensing law to help reduce teen driving crashes

11666-071015-v6a

Fatality Rate/100 Million Vehicle Miles Traveled

1

2

3

4

5

6

Sources: Fatality Analysis Reporting System (FARS), NCSA, FHWA

2006 – Today

2015 ❯ Seat belt use achieved 
all-time high rate of 87%

2013 ❯ Increased emphasis placed 
on pedestrian, bicyclist safety

2012 ❯ “Where’s Baby?” campaign 
launched to prevent heatstroke in cars

2011 ❯ New fuel economy rules cut 
emissions and save drivers money

2009 ❯ Increased focus on 
preventing distracted driving

2007 ❯ Electronic Stability Control (ESC) 
rule to prevent vehicle rollover

Highway  
fatality rate 

of 1.10 lowest 
since 1949

11666-071015-v6a

The Future of Safety 
and Innovation

Reforming  
recall 

identification 
and increasing 

completion 
rates

Vehicle-
to-Vehicle 
technology  

(V2V)

Streamlining 
grant 

applications 
to reduce 

paperwork

Driver Alcohol 
Detection System 

for Safety (DADSS) 
to prevent drunk 

driving

Advancing 
Crash Avoidance 
and Automated 

Vehicles
Example as a 

standalone piece.

The Future of Safety 
and Innovation

Reforming  
recall 

identification 
and increasing 

completion 
rates

Vehicle-
to-Vehicle 
technology  

(V2V)

Streamlining 
grant 

applications 
to reduce 

paperwork

Driver Alcohol 
Detection System 

for Safety (DADSS) 
to prevent drunk 

driving

Advancing 
Crash Avoidance 
and Automated 

Vehicles

mailto:NHTSAmedia%40dot.gov?subject=
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DOT/NHTSA SIGNATURE LOCKUPS 

Applicable for PRINT/PDF pieces ONLY

•	 The DOT/NHTSA signature must always accompany the NHTSA logo 

in at least one prominent place or position (e.g., front or back cover) on 

print/PDF pieces. 

•	 The DOT logo should always appear to the immediate left or above the 

NHTSA logo when both logos are present.

•	 When using a color NHTSA logo, always use the two-color DOT/NHTSA 

signature. 

•	 NHTSA logo should always be flush bottom with DOT/NHTSA signature. 

•	 Distance between the signature and logo will be determined by the 

design, keeping to the minimum clear space for the NHTSA logo. 

•	 Adhere to minimum size and clear space for the NHTSA logo. 

•	 Specs shown apply to all color variations of both logos.

height

flush bottom

height

flush bottom

equal width

flush bottom

height

flush bottom

height

equal width

mailto:NHTSAmedia%40dot.gov?subject=
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QUESTIONS?

NHTSA Brand Identity

Office of Communications and Consumer Information

NHTSAmedia@dot.gov

mailto:NHTSAmedia%40dot.gov?subject=
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REQUIREMENTS

A NHTSA campaign logo lockup is to be used for any instance where a campaign logo is required. One goal of the brand is to make sure the public knows 

these successful campaigns are created and supported by NHTSA.*

*As noted previously (see page 5), program office and other non-campaign-related logos are not authorized for use and should not be used in NHTSA 

publications or on its digital presences.

Horizontal Requirements 

•	 Use the appropriate logo lockups in this appendix for proportion and 

spacing for the respective campaign.

•	 Adhere to minimum size and clear space for NHTSA logo.

•	 Specs shown apply to all color variations of both logos.

Social Media Graphics Logo Lockup (see page 15 for example)

•	 Use the standard vertical logo (icons flush left), and reference the 

horizontal logo lockup for size and proportion.

Vertical Requirements

•	 Use the appropriate logo lockups in this appendix for proportion and 

spacing for the respective campaign. 

•	 Adhere to minimum size and clear space for NHTSA logo.

•	 Specs shown apply to all color variations of both logos.

Note that the NHTSA logo with the icons centered 

on top is ONLY to be used in a vertical logo lockup. 

Logo Lockup Specifications

•	 Review existing logo lockups for similar shape campaign logo to create appropriate size and proportions.

Horizontal logo lockup

Height of campaign logo = approximately 2.5-3 times the height of 

“NHTSA”

1.0xh

1.0xh

h

Vertical logo lockup

Width of campaign logo = approximately 0.5-2 times the width of the “A” 

on either side of the NHTSA logo

mailto:NHTSAmedia%40dot.gov?subject=
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NHTSA CAMPAIGN LOCKUPS & DOT/NHTSA SIGNATURE

Applicable for PRINT/PDF pieces

•	 The DOT/NHTSA signature must always accompany the NHTSA 

campaign logo lockup on print/PDF pieces.

•	 Use a 1-color DOT/NHTSA signature.

•	 Adhere to DOT/NHTSA Signature Lockup size requirements (p. 17).

•	 Placement of and distance between the signature and campaign 

lockup will be determined by the design. 

•	 Adhere to minimum size and clear-space requirements for the  

NHTSA logo.

*�Examples are for illustrative purposes only; may not be an actual product.  
Not shown at actual size.

Example of use on a postcard*Examples of use in footers on 8.5”x11” pieces*

control-code

control-code

16464b-101524-v1a

mailto:NHTSAmedia%40dot.gov?subject=
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BICYCLIST SAFETY

Bicyclist Safety
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CHILD SAFETY: HEATSTROKE

Prevent Child Hot Car Deaths. Stop. Look. Lock.
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DISTRACTED DRIVING

Put the Phone Away or Pay
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DRUNK DRIVING

Buzzed Driving Is Drunk Driving Drive Sober or Get Pulled Over

Ride Sober or Get Pulled Over
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DRUG-IMPAIRED DRIVING

If You Feel Different, You Drive Different If You Feel Different, You Drive Different.  
Drive High, Get a DUI.
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OTHER

CAFE Safe Cars Save Lives
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RAIL CROSSING

Stop. Trains Can’t.
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SEAT BELTS

Buckle Up Buckle Up in Your Truck
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SEAT BELTS

Click It or Ticket Click It or Ticket Day & Night
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SPEEDING

Speeding Catches Up With You Speeding Slows You Down
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TEEN SAFETY

Rules for the Road
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TIRES

TireWise
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