2020 Heatstroke Prevention
Partnership Traffic Safety Marketing

NHTSA offers a variety of material for use in promoting heatstroke prevention and awareness.

This material includes:

m Sample earned media templates ® Social media graphics

m Posters and print ads ® Sample social media messages
= \Web videos ® [nfographics

m Static and animated banner ads ® Radio ads

REMINDERS ENSURE YOU
LOOK BEFORE YOU LOCK.
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Look before you lock.

NHTSA.gov/heatstroke

CORE TEMP REACHES 107,

THEY DIE.

Look before you locl

It could be the most
important decision

of his life. r 107°
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Look before you lock.
Source: CCM, San Jose State University Department of Meteorclogy & Climate Science

Many of these products are available in both English and Spanish. To view or download the full set of heatstroke
resources, please visit TrafficSafetyMarketing.gov
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