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SAMPLE POST- RELEASE
FOR IMMEDIATE RELEASE: [Date]

CONTACT: [Name, Phone Number, E-mail address]

Note: Before filling in the names of the organization and organization spokesperson, you MUST contact them to obtain their permission to use their names in this press release.  You must get their approval for the language of their quotations and any changes or additions they may require. Only after this is done can you send out the press release.

[Local Law Enforcement Organization] Conducts Successful
 “Coast to Coast” Seat Belt Enforcement Effort to Save Lives
Click It or Ticket Message Strongly Enforced
[City, State] – Between May 23 and June 5, 2016, local law enforcement were out in full force to remind drivers and passengers to Click It or Ticket. [Local law enforcement agency], which participated in the national enforcement campaign, issued [XXX] citations for seat belt violations.  

“Our law enforcement personnel are proud of the work they accomplished this week, as we believe we played a role in saving the lives of many [local area] citizens,” said [Local Law Enforcement Official]. “Buckling up is one of the easiest ways to ensure you stay safe during a crash. Those who didn’t buckle up were ticketed, and hopefully they’ll realize that we do this to remind them that we care about their safety.”
This year, the National Highway Traffic Safety Administration aimed to increase campaign participation even more by coordinating a “Coast to Coast” seat belt enforcement effort, to include all law enforcement around specific interstate corridors, such as I-10, I-40, I-70, and I-80. As a result of the “Coast to Coast” effort, [XX] law enforcement agencies joined the Click It or Ticket campaign, [XX] more than last year. 

According to research conducted by NHTSA, while 88.5 percent of passenger vehicle occupants buckled up in 2015, almost 50 percent of occupants of fatal crashes nationwide are not restrained. In some states, the rate is as high as 70 percent unrestrained in fatal crashes. This fact gravely highlights the need for increased enforcement and awareness of seat belt use.

“The ‘Coast to Coast’ effort really helped our enforcement team understand the gravity of the situation,” said [Local Law Enforcement Official]. “As such, we approached seat belt violators with a zero-tolerance mentality.”

For more information on the Click It or Ticket campaign, please visit www.nhtsa.gov/ciot.
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